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EDMOMNTON -- HeadCount, an Edmantan

newvsletier company that anakzes retail traffic and UN THE
[ka inside ] spending, will meet new opportunities -- and RDSTER

edmontonjournal.com competition -- at the Retail Council of Canada's

o Pl annual conference onJune 4-5 in Toronto.

® CityPlus HeadCount installs devices to caunt shoppetrs

® Business entering stores, relates those numbers to

= Qpinian purchases, then reports to retailers on their

o Latters success in comverting shoppers ta buyers. It

o Cufture also sugoests optimal hour-by-hoor staffing

= Sports Monday levels and other management responses to

- ool hoost sales.

= Body & Heatth HeadZaunt president Mark Ryski recently nedotiated a deal to offer his
= Columnists services to all retail council members at a special rate. He will discuss retail

traffic analysis atthe Retail Council's Store 2007 conference.

Bill Martin, founder of ShopperTrak -- the warld's
largest seller of equipment to count retail trafic
-- says he also will demanstrate his products
and services at a off-site locations during Store
2007,

ShopperTrak, hased in Chicago, I, with clients
ind2 countries, "continues to experience
dauhle-digit growth," Martin says.
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= Biztro " thinkwe have hroaght this from a sparsely used concept into the

= Body & Health mainstream "

= Driving ShopperTrak has several major Canadian clients, but Martin hopes to expand

o |deas his cligntele by creating & Canadian traffic index to which individual retailers

®ed can compare their traffic to determine whether they need to attract more

o Lok shoppers -- or close more sales among shoppers they attract.

= Sunday Reader Despite ShopperTrak's market leadership, Ryski says opportunities abound

o Travel amuang the 80 per cent of retail outlets that still do not count traffic -- especially

=iyhats On among the smaller chains and independents ShopperTrak ignores.

= orking HeadCount has a competitive edoe, Ryski believes, in the depth of analysis

= Enpage that it provides to clients.

S "Other competitors sell tools, and some are very sophisticated and pracise”
ports " . ) . ) i

B Cilers he says. "But the challenge facing retailers is to use the information from

# Eskimas those tools to drive performance.

“We sell information, analysis and extracted insights," Ryski says. "We help
retailers to consume the information and pot it to practical use”

Martin makes a similar claim that ShopperTrak "offers an end-to-end solution
frarm product and installation ta reports”

Traffic counting and analkysis “is increasinogly recognized as one of many
] impartant camponents in retailing” says Diane Brisebois, president of the
Fetail Council of Canada.
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A fire cauzed heawy damage
to the clipper ship Cutty Sark
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